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Dairy and plant-based ‘ersatz’

Estonian Dairy Forum 2020 | Wednesday 11 November 2020, Rakvere

Alexander Anton, EDA secretary general
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EDA members = Association of

national dairy
industry
associations of
21 EU Member
States

= Cooperative
and private
milk processors

wWww.euromilk.org/eda connect to the world of dairy
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Dairy Focus 07/2017

Estonian EU Presidency
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Euromilk

connect to the world of dairy

Welcome to Euromilk!
Please make your choice between the European Dairy Association, European Whey Processors Association and the Assifonte websites
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european dalry assoclation european whey processors association ASSI FONTE

wWww.euromilk.org/eda — connect to the world of dairy
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Michel Nalet, Lactalis

Ingo Mdiller, DMK Jan Teply, Madeta

Attilio Zanetti, Zanetti Kasper Thormod Nielsen, Arla

www.euromilk.org/eda ——— connect to the world of dairy
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meratnan 12,000
production sites

across Europa

Positive EU trade balance

The Europesn milk processng ndustry brngs more than
10 biflion € 1o the oversl EU frads balerca

wWww.evuromilk.org/eda

The Power of EU Dairy

Mre than World dairy leaders More than 45,000 jobs
300 000 bt the fop 10 gutet duy in dairies ara drecty linked to 8Xport
direct ]obs ; s
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in Europe by coops

connect to the world of dairy
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The long read

White gold: the

Plant-based dairy alternatives go
premium

2102 Nov 2020

As consumers increasingly look to add plant
ingredients to their diets, traditional products
from yogurts to cheeses are getting a vegan
update. Texture and taste are key aspects
promoted to consumers as they look for
premium offerings.

«DUPONT»

unstoppable rise of
alternative milks
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EUROOPA PARLAMENDI JA NOUKOGU MAARUS (EL) nr 13082013,
17. detsember 2013,

millega kehtestatakse péllumajandustoodete ithine turukorraldus ning millega rtunnistatakse
kehtetuks noukogu mairused (EMU) nr 92272, (EMU) nr 23479, (EU) or1037/2001 ja
(EU) nr 1234/2007

www.evromilk.org/eda

Eurcopa Liidu Teataja

L 347/815

b)

Ainult pimatoodetele reserveeritakse

a) jargmised kiigil mmusmsetappidel kasutatavad nimenosed-

i} vadak:

i) koor

) wida:

) petr;

w) widali

¥} kascaimid:

vii) veevaba pumarasy;

ViIL) Uity

ix) jogurt:

x) kechr:

x) komdes;

xi) viiliffik

Xiil) srrsetana;

xiv) Al

xv) nadenka;

xvt) riguipiens;

need nimed direktiivi 20001 3/EQ artikl 5 voi maEruse (EL) or 11692011 anikli 17 shenduses, mida tegehlond

plimatocdete kohta kasutatakse.
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EU court bans dairy-style names for soya and pefreers
tofu

NEWS

"Article 78(2) and Annex VII, Part Ill to Regulation (EU) No
1308/2013 of the European Parliament and of the Council of 17
December 2013 establishing a common organisation of the
markets (n agricultural products (..)must be interpreted as
precluding the term ‘milk’ and the designations reserved by
that regulation exclusively for milk products from being
used to designate a purely plant based product in
marketing or advertising, even if those terms are expanded
upon by clarifying or descriptive terms indicating the plant
origin of the product at issue (...)"

ECJ Judgment 14 June 2017, Case C-422/16

wWww.euromilk.org/eda — connect to the world of dairy




* +
*

european dairy association

EUROOPA PARLAMENDI JA NOUKOGU MAARUS (EL) nr 1308/2013,
17. detsember 2013,

millega kehtestatakse pdllumajandustoodete ithine turukorraldus ning millega runnistatakse
kehtetuks noukogu mairused (EMU) nor922/72, (EMU) nr 23479, (EU) or 1037/2001 ja
(ED) nr 1234/2007

www.evromilk.org/eda

Eurcopa Liidu Teataja

L 347/815

b)

Ainult pimatoodetele reserveeritakse

a) jargmised kiigil mmusmsetappidel kasutatavad nimenosed-

i} vadak:

i) koor

) wida:

) petr;

w) widali

¥} kascaimid:

vii) veevaba pumarasy;

ViIL) Uity

ix) jogurt:

x) kechr:

x) komdes;

xi) viiliffik

Xiil) srrsetana;

xiv) Al

xv) nadenka;

xvt) riguipiens;

need nimed direktiivi 20001 3/EQ artikl 5 voi maEruse (EL) or 11692011 anikli 17 shenduses, mida tegehlond

plimatocdete kohta kasutatakse.
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Those designations shall also be protected

Trom: European Dairy Association @EDA _Dairy - Oct 23 W5

B8 4 turopeanParliament votes the protection of dairy ¢ || terms like 'milk’,
‘butter’, 'whey' & alike ! A good day for dairy, for European consumers and
citizens and for Europe ! @LinsNorbert @HerbertDorfmann @paolodecastro
@UliMuellerMdEP @EricAndrieuEU @peter_jahr @ASanderMEP

(a) any direct or indirect commercial nse
of the designation;

(i) for comparable products or products
presented as capable of being substifuted
nof complying with the corresponding
definition;

(ii) in so far as such use exploifs the
reputation associated with the
designation;

(b) any misuse, imitation or evocation,
even if the composition or true nature of
the product or service is indicated or
accompanied by an expression such as
“style”, “ftype”, “methed”, “as produced
n’”, “imitation”, “flaveur”, “substitute”,

“like” or similar;

(c) any other commercial indication or
practice likely fto mislead the consumer as
to the product’s true nature or
compaosition.

www.euvuromilk.org/eda — connect to the world of dairy
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Sellers of soya milk and tofu butter in EU
foldtorebrand - £INANCIAL TIMES

‘The judgment was celebrated by dairy farm groups. “The unique
and natural blend of micro- and macronutrients of milk and dairy
products cannot be matched by any plant-based product,” said
Alexander Anton, secretary-general of the European Dairy
Association’

e connect to the world of dairy

www.evromilk.org/eda
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“The protection of dairy terms
(s contrary to efforts to create
a green architecture for a
future CAP that will play a
fundamental role in
supporting climate change
action and promoting healthy,
sustainable and plant-based
diets for over 500 millions
consumers”

Joint letter to MEPs of 28.08.2020

www.evromilk.org/feda
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www.evromilk.org/eda

“Our goal is to reconcile

the economy with our planet,

to reconcile the way we produce
and the way we consume with
our planet and to make it work
for our people.”

Ursula von der Leyen
President of the European Commission

———— GONN oG t to the world of dairy
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Increasing the EU’s Climate ambition
for 2030 and 2050

Supplying clean, affordable
and secure energy The

European

Mobilising industry Green
for a clean and circular economy Deal

Building and renovating in anenergy
and resource efficient way

Financing the transition

A zero pollution ambition
for a toxic-free environment

Preserving and restoring ecosystems
and biodiversity

From ‘Farm to Fork’: a fair, healthy
and environmentally friendly food
system

Accelerating the shift to sustainable
and smart mobility

Leave no one behind
(Just Transition)
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Main goals

Transition to a
Circular Economy

A zero-pollution
Europe

¢

Preserve Europe's
natural capital

www.euromilk.org/eda

EDA and the EU Commission ‘Green

Deal’

s

Transformation
of agricultural
and rural areas

e

Sustainable
transport

Strategies

3

Farm to Fork

Modernised and
simplified CAP

Achieving
Climate
MNeutrality

Clean, reliable
and affordable
energy

Foundations

S

Financing the
transition

Leaving no
one behind

The Green Deal

Design: Léa Vitali
) European Dairy Association (EDA)

connect to the world of dairy
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* FOP nutrition labelling, origin labelling for milk (and milk as
ingredient), develop label for envi and climate footprint
(‘sustainable food logo’), animal welfare logo

Sustainable dietary guidelines, promote healthy diets (focus on
fruits & vegetables and envi costs of food groups

New plan for organic farming & food

Stimulate production of alternative proteins for food & feed

MILK

EU Marketing Standards: align with sustainability criteria

www.euromilk.org/eda connect to the world of dairy
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alternative milks
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L:

Tetra Pak”

Lab-grown dairy could occupy up to 50% of the dairy
market within 10 years, new research reveals

« Study from Tetra Pak and Lund University unveils four plausible scenarios that
will make up the dairy industry landscape by 2030

» Potential scenarios anticipate that dairy alternatives will grow by 25-65% by
2030, with lab-grown dairy potentially occupying up to 50% of the market

__ —— connedct 1o the world oOof dairy
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SCHOOL OF
S ECONOMICS AND
LUND MANAGEMENT

UNIVERSITY

www.evromilk.org/feda

Dairy industry in 2030: four scenarios

connedct 1o Tthe world of dairy
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Declining U.S. milk consumption

U.S. 2020*

22
° o
retail sales £ o
g 20
Drinking milk +3% 5
Y | o I 4 8
Alternatives’ + 17% -
17
2000 2005 2010 2015
. NOTE: USDA prowvides fluid milk consumpti p htin pounds. Data was iy
* based on Jan- Sept 2020 figures using 8.6 pounds of milk per gallon

SOURCE USDA National Agricultural Statistics Service CNBC
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2019

Alternatives’: 1,5 mio tons
Drinking milk: 21 mio tons

www.euvromilk.org/feda
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US: Volume growth in types of milk
alternatives

e S0y Drinks

m— Other Milk Alternatives

connedct 1o Tthe world of dairy
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Alternative drinks sales Germany Estonia
2018. 96 mio liter 2018. 104,7 mio liter
2019. 132 mio liter 2019. 106,1 mio liter
2020.* 204 mio liter 2020.* 106,5 mio liter

Drinking milk sales Germany
2018. 4.717 mio liter
2019. 4.597 mio liter * based on Jan- Sept 2020 figures
2020.* 4.530 mio liter

connedct 1To Tthe world of dairy
www.euromilk.org/feda
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The shifting dairy market - Focus on Europe

Real dairy is an important part of Europeans’ diets, with less than 1 in 10 shoppers
limiting or avoiding it.

O © 0 0 0 O ¢ O ¢ O 0 O 0 O O O O O o0 o
assaaaaaaanaaaaaaaaaaaaaaaaa
O O 0 O O O O O O O 0 O 0 O O O O O o o
asaaaaaaaaaaaaaaaaaaaana
O 0 0 0 0 0 ¢ O ¢ O 0 O 0 O O O O O 0 o
asscaaaaaaaaaaaaaaaaaaaaaaaa
O O 0 0 ¢ 0 0 0 0 O 0 ¢ 0 O 0 O O O O O
asaasaaaaaaaaaaaaaaaaanan
O 0 06 0 0 0 0 0 0 0 0 O 6 0 0 0 0 0 0 O
A aAAAAAAaAaAaanAaaaaanaan
o, (o)
70% 21% 8% 1%

consume real dairy as a consume real dairy, try to limit their don’t consume
regular part of their diet but not regularly consumption real dairy at all

Base: Europe (n=1,806 shoppers)
Question : Which of the following best describes your consumption of real dairy- that is, products made from the milk of animals?



Cargill &
The shifting dairy market - Focus on Europe

Besides health issues, animal rights and environmental issues also play an important
role in limiting dairy.

#1 : to reduce saturated fat (30%)

#2 : animal rights issues (30%)

#3: environmental reasons (27%)

o o
8% 1%
Base: Europe dairy avoiders (n=250 shoppers) try to limit their don’t consume
consumption real dairy at all




* Cargill -
eda* 4 out of 10 European shoppers consume both real
dairy as well as dairy alternatives.

(o)
9 /O prefer dairy alternatives, but also consume real dairy

o,
2 /O only consume dairy alternatives
o
43 /O consume both real dairy,

. . o
as well as dairy altematives 22 /O have tried but do not like dairy

« Base: Europe (n=1,806 shoppers)
«  Question : Which of the following best describes your consumption of dairy-alternatives—that is, milk or ice cream made from plants like almonds, rice, etc., compared to real dairy?

Dairy alternatives still have
growth potential.

o . . .
2 3 /0 have never tried dairy alternatives



Real dairy is preferred because
of its taste and its perceived
health benefits.

66%

prefer the taste of
real dairy versus
dairy alternatives

X%
.

« Base: Europe (n=1,806 shoppers)
*  Question : When it comes to dairy and dairy-alternative purchases, how much do you agree or disagree with each statement?

/‘ ® Helping
Cargill =

21%

prefer the taste of
dairy alternatives
versus real dairy



eda* Real dairy is preferred because 38%

agree you can have

of its taste and its perceived ®consuming realdary.
health benefits.

37% 21%

agree plant-based
foods are healthier
than animal-based foods

prefer the taste of
dairy alternatives
versus real dairy

However, many

shoppers do
(o) (o) .
66 /o 64 /O rel;:ognfl.zte tl;e :1eatlth
prefer the taste of agree real dairy isa eneiis of plant-
real dairy versus necessary part of a based foods.

dairy alternatives balanced diet

« Base: Europe (n=1,806 shoppers) A ® Helping
*  Question : When it comes to dairy and dairy-alternative purchases, how much do you agree or disagree with each statement? a r g ’ the world

thrive



A @ Helping
Cargill ::
European shoppers have high expectations of dairy
regarding its health benefits, and brands need to
develop trust around health.

say they expect dairy state they will pay claim they are (very) likely to seek
products to be healthier more for products they out and purchase a brand they
than other foods perceive to be healthier trust to use healthy ingredients

N
. W
« Base: Europe (n=1,806 shoppers + Base: Total of 3237 Ratings: Europe Yogurt Raters (n=734); Europe Ice
. 'p ( . PP . ) . . Cream Raters (n=763) ; Europe Dairy Dessert Raters (n=847) ; Europe
* Question : When it comes to dairy and dairy-alternative purchases, how much do you agree or Cream Cheese Raters (n=893)

disagree with each statement? +  (responses shown are % of shoppers responding ‘extremely to very likely’)



Cargill ==
Ultimately, taste is the key factor determining e

repeat purchase for dairy products.

QUESTION: How important are each of these factors as you decide whether you like a dairy
product and will purchase it again?

will purchase a will purchase a dairy will purchase a dairy product
dairy product again product again if it provides again if it taste like it's made
N if it tastes good an indulgent experience with milk or cream

Base: Total of 3237 Ratings: Europe Yogurt Raters (n=734) ; Europe Ice Cream Raters (n=763) ; Europe Dairy Dessert Raters (n=847) ; Europe Cream Cheese Raters (n=893)



Deviation from average dietary recommendations for milk (%)

EU27, EU Member States and UK
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<6F

The Chinese Nutrition Society. The Food Guide ; 253088

Pagoda for Chinese Residents; 2016 (in Chinese)

R 300%
AERBESE 25~358%

it 40~75%
g 40~75%
o o 40~505

i 300~500%8
KR 200~350%

(=% Eo 250~400%2
etk 50-150%
P 50~100%%

K 1500~-17008H

connect to the world of dairy
www.euvromilk.orgfeda
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Salt, <6 g
Oil, 25-30 g

The Chinese Nutrition Society. The Food Guide
Pagoda for Chinese Residents; 2016 (in Chinese)

Milk and milk products, 300 g
Soybean and nuts, 25-30 g

Meat and poultry, 40-75 g
Aquatic product, 40-75 g
Eggs, 40-50g

Vegetables, 300-500 g
Fruits, 200350 g

Cereals and potatoes, 250-400 g
Whole grains and mixed beans, 50-150 g
Potatoes, 501009

= Water, 1500-1700 ml
GEEDC000E

connect to the world of dairy
www.euvromilk.orgfeda
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“Milk and dairy
products are a vital
source of nutrition”

www.euromilk.org/eda connect to the world of dairy
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www.evromilk.org/eda

“Our goal is to reconcile

the economy with our planet,

to reconcile the way we produce
and the way we consume with
our planet and to make it work
for our people.”

Ursula von der Leyen
President of the European Commission

———— GONN oG t to the world of dairy
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Increasing the EU’s Climate ambition
for 2030 and 2050

Supplying clean, affordable
and secure energy The

European

Mobilising industry Green
for a clean and circular economy Deal

Building and renovating in anenergy
and resource efficient way

Financing the transition

A zero pollution ambition
for a toxic-free environment

Preserving and restoring ecosystems
and biodiversity

From ‘Farm to Fork’: a fair, healthy
and environmentally friendly food
system

Accelerating the shift to sustainable
and smart mobility

Leave no one behind
(Just Transition)



+ * %

eda*
european dairy association

Main goals

Transition to a
Circular Economy

A zero-pollution
Europe

¢

Preserve Europe's
natural capital

www.euromilk.org/eda

EDA and the EU Commission ‘Green

Deal’

s

Transformation
of agricultural
and rural areas

e

Sustainable
transport

Strategies

3

Farm to Fork

Modernised and
simplified CAP

Achieving
Climate
MNeutrality

Clean, reliable
and affordable
energy

Foundations

S

Financing the
transition

Leaving no
one behind

The Green Deal

Design: Léa Vitali
) European Dairy Association (EDA)

connect to the world of dairy
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Main goals

Transition to a
Circular Economy

A zero-pollution
Europe

¢

Preserve Europe's
natural capital

www.euromilk.org/eda

EDA and the EU Commission ‘Green

Deal’

s

Transformation
of agricultural
and rural areas

e

Sustainable
transport

Strategies

3

Farm to Fork

Modernised and
simplified CAP

Achieving
Climate
MNeutrality

Clean, reliable
and affordable
energy

Foundations

S

Financing the
transition

Leaving no
one behind

The Green Deal

Design: Léa Vitali
) European Dairy Association (EDA)

connect to the world of dairy
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* FOP nutrition labelling, origin labelling for milk (and milk as
ingredient), develop label for envi and climate footprint
(‘sustainable food logo’), animal welfare logo

Sustainable dietary guidelines, promote healthy diets (focus on
fruits & vegetables and envi costs of food groups

New plan for organic farming & food

Stimulate production of alternative proteins for food & feed

MILK

EU Marketing Standards: align with sustainability criteria

www.euromilk.org/eda connect to the world of dairy
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“Milk and dairy
products are a vital
source of nutrition”

www.evromilk.org/eda

,l-

Sli.do
Hinda esinejat ja ettekannet

- '}h;_ = S

e connect to the world of dairy



