
Food Exports

Jean Sutton
16. June 2021



Current Food Exports From Estonia
• Finland

• Latvia

• Lithuania

• Russia

• Sweden

• Germany

• Netherlands

• Poland

Also  Saudi-Arabia

Indonesia 

Thailand 

Sudan

Sierra Leone 

China

Example- "Chocolate and other food 
preparations containing 
cocoa." Exports 2020
∙ Latvia : share of 58% (9.34 million US$)

∙ Finland : share of 10.7% (1.7 million US$)

∙ Russia : share of 8.88% (1.41 million US$)

∙ Lithuania :share of 5.34% (850 thousand US$)

∙ Germany :share of 4.26% (678 thousand US$)

∙ Denmark :share of 3.22% (512 thousand US$)

∙ Sweden :share of 3.01% (479 thousand US$)

∙ Norway :share of 1.45% (231 thousand US$)

∙ Kazakhstan :share of 1.36% (217 thousand US$)

∙ Azerbaijan :share of 1.17% (186 thousand US$)



Definitions of
 speciality foods

Speciality

Fine 
Foods

Gourmet

Luxury

Premium

Deli

Innovative

attributes include 
packaging, 
labeling, 
ingredients, 
product 
appearance, taste 
and overall quality.

originality, authenticity, 
ethnic or cultural origin, 
specific processing, 
ingredients, limited 
supply, distinctive use, 
extraordinary packaging 
or specific channel of 
distribution or sale high perceived value and often 

command a premium price.



Which countries appreciate good food?
The 2020 Michelin Guides list 132 restaurants with 3 Michelin stars.

1
France (including 
Monaco)

30[3]

1 Japan 22[4]

3 United States 13[5][6]

4 Italy 11[7]

4 Spain 11[8]

6 Germany 10[9]

6 Hong Kong and Macau 10[10][11]

8 United Kingdom 7[12]

9 Switzerland 3[13]

9 China 3[14]

11 Netherlands 2[15]

11 Singapore 2[16]

Others include S.Korea, Belgium, Austria, Denmark, Sweden, Taiwan

https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-3
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-4
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-5
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-6
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-7
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-8
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-9
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-10
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-11
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-12
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-13
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-14
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-15
https://en.wikipedia.org/wiki/List_of_Michelin_3-star_restaurants#cite_note-16


Criteria to target countries
eg
• Proximity
• GDP per capita
• Population
• Existing luxury brand penetration
• Buoyant economy
• Low trade barriers
• Demand for speciality foods
• Interest in green, organic, eco, natural
• + ?



Examples of potential target countries

Consider the reasons for each………

• Monaco, Switzerland, Luxembourg, Ireland, Norway

• Germany, France, Spain, Italy

• USA

• Japan

• Hong Kong, Singapore, S.Korea, Taiwan



Categories
 

•Dairy-free
•Fair Trade
•Functional (antioxidants) 
•Gluten-Free
•Halal
•Kosher
•Lactose-free

•Natural
•Non-GMO
•Nut-free
•Organic (Certified)
•Sugar-Free
•Vegan
•Vegetarian
•Other Lifestyle



Channels

• Importers, distributors, wholesalers,

• Retail

• Food manufacturing

• Foodservice/hospitality  HoReCa

• Online



Post-Pandemic consumer

• Optimistic, 

• working from home

•  shopping online,

• Care about the planet

•  cashless, 

• happy to go al fresco (food to go)

• Spending more on food

https://www.specialityfoodmagazine.com/news/consumer-behaviour-trends



Keep an eye on Trends

Trendhunter.com

Jwtintelligence.com

https://www.delish.com/food/a35036824/food-trends-2021/

https://www.ift.org/news-and-publications/food-technology-magazine/
issues/2021/april/features/top-10-food-trends-of-2021

https://www.nationalgeographic.co.uk/travel/2021/02/global-food-trends-2021



Make an 
informed 
decision

What…………………to offer?

Who………………….to target?

Where……………….to sell?

When ……………….to enter?

Why ………………… will they buy from 
you?

How………………….to be successful?
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